
The spectrum crisis claims for wireless coming from AT&T and Verizon Wireless are a hoax.  Now

there is a spectrum crunch on much smaller carriers that could benefit from unlicensed unused TV

airwaves for mobile broadband should freed up spectrum be used to benefit smaller regional carriers

being starved of spectrum by the big carriers.

 

That being said I submit the following information about AT&T and Verizon Wireless which would

have a near duopoly of the wireless market if AT&T T Mobil were approved. These two big

companies are spectrum hogs wanting to buy up all the spectrum in incentive auctions without

transparency requirements or through mergers like AT&T T Mobil. Don't believe it then re-read the

evidence I submitted in previous filings to the FCC docket on the AT&T T Mobil merger.

 

AT&T has been increasing its Wifi services and been unloading some mobile broadband 3G

connections to ease network congestion problems in its 3G networks. Here's the link to an article

discussing this: http://news.cnet.com/8301-30686_3-20124733-266/at-t-wi-fi-usage-skyrockets/

 

AT&T is relying more and more on its Wi-Fi networks to help off-load data traffic, which should

ultimately lead to better network performance for its wireless customers.

 

This week the carrier said it has seen Wi-Fi usage on these networks triple in the last year. In the

third quarter, AT&T said its customers made 301.9 million AT&T Wi-Fi connections or about 37

connections every second. The company added that on average, its users make about 100 million

connections to its Wi-Fi networks every month. In fact, Wi-Fi connections in a single month now

exceed the total connections made in all of 2009 and are five times the total connections made in

2008. And AT&T has said that the data carried on its Wi-Fi networks has more than doubled versus

the third-quarter of 2010.

 

AT&T offers free Wi-Fi connectivity to its smartphone and wireless broadband customers in more

than 29,000 Wi-Fi hot spots throughout the country. These networks are in places like hotels and

airports, as well as restaurants and coffee shops, like Starbucks. AT&T has also been deploying Wi-

Fi in outside public areas in what it calls Wi-Fi 'hot zones" in several cities, such as Palo Alto, Calif.,

San Francisco, New York, and Chicago.

 

The idea with the "hot zones" is to set up Wi-Fi networks in areas where there is a highly

concentrated group of users. So in Chicago, there is a hot zone around Wrigley Field. In New York

City, AT&T has made Wi-Fi available in several parks and it also offers a Wi-Fi hot zone in Times

Square. And the carrier is also deploying hot zones in big sports stadiums, such as Chase Field,

home of the Arizona Diamondbacks.

 

AT&T is using these carrier-managed Wi-Fi networks as a way to off-load data traffic from its 3G



wireless network. AT&T, more than any other wireless carrier in the U.S., has been struggling to keep

with demand for data on its network. After the company introduced the Apple iPhone in 2007, it saw

traffic on its network explode. While AT&T has been upgrading its 3G network to faster and more

efficient technologies, like HSPA+ and 4G LTE, the company is looking at more ways to increase

capacity and meet demand. In fact, it said that the main reason it wants to buy T-Mobile USA is to get

more capacity and spectrum to deal with its network congestion.

 

While Wi-Fi is not the only solution to the problem, it is part of the solution. And it's particularly useful

in helping AT&T manage traffic better in densely populated areas, where it has a highly concentrated

level of users.

 

There's no question that Wi-Fi benefits AT&T, but it's also good for consumers. And the reason is

simple. Because subscribers are not charged for the use of the Wi-Fi network, the data usage is not

counted against their monthly data limits. And now that AT&T has eliminated its unlimited data plan,

subscribers can use Wi-Fi when it's available to cut down on the amount of data they're using as part

of their plan.

 

Other wireless carriers have dabbled in Wi-Fi. T-Mobile has experimented with offers that allow

people to switch between Wi-Fi and licensed spectrum networks in the same session. But AT&T

seems to be the largest carrier that has been embracing the technology as an offload strategy.

Neither Sprint Nextel or rival Verizon Wireless are incorporating Wi-Fi into their networks in quite the

same way that AT&T has done it.

 

"Consumers and businesses understand the numerous benefits in using and offering Wi-Fi in more

places," Angie Wiskocil, senior vice president of AT&T Wi-Fi Services, said in a statement. "By

investing in our network and expanding our Wi-Fi footprint, we will continue to be the leader in Wi-Fi

services."
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